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The Interior Design Educator’s Council 
Social Justice Network presents the 2007 
results of the Interior Design Student Make a 
Difference Project. 

This project involved design students in 
identifying a real-life problem that could be 
made better through a design of some kind. 
They then created and installed a small, 
meaningful design solution, either temporary 
or permanent, and fi nally observed what 
happened when people encountered and used 
their environmental idea. 

In the spirit that all efforts have worth, all 
student projects are provided here without 
priority or editing.

The Interior Design Educators Council, Inc. (IDEC)
is dedicated to:
    •   The advancement of Interior Design Education
    •   The advancement of Interior Design Research
    •   Fostering the exchange of information within the Interior Design Profession and related design disciplines.
    •   The improvement of educational standards, and
    •   The development of the Body of Knowledge relative to the quality of life and human performance in the 

interior environment.



Which Side??...The Door Exit Indicator 

The Solution
We created two different door exit indicators.  The indicators 
were placed directly above the push bar and on the correct 
push side.  The two indicators included one with the symbol 
of a hand in black with a white background and one with the 
word PUSH in black with a bright yellow background.  This 
allowed for us to find out which indicator would be the most 
understandable and efficient.

As seen in the photo, the doors show no obvious indicators 
of the direction to push.  We found nearly 50% of the users 
we observed prior to our indicator install pushed on the 
wrong side.

Two types of signage were created and mounted on the glass 
above the bar you push (approx. 3’-6” AFF); one with the 
symbol of a hand in black with a white background and one 
with the word PUSH in black with a yellow background.

The Solution’s Impact on its Users
We observed the installation of the indicators at 10:00 a.m. 
on a school day when students and university employees 
were visiting the student center.  

We observed the hand indicator first.  After observing 15 
people exiting through the doors, we found 100% exited 
correctly after first taking a couple seconds to examine the 
indicator.  After observing 15 people exit with the PUSH 
indicator, 100% exited correctly but without taking extra 
time to examine the indicator.  This proved that the PUSH 
indicator was easier to understand and therefore more 
efficient. 

Since we put indicators on only the interior set of doors, not 
the exterior set, we observed how people exited both sets of 
doors.  Surprisingly, we observed one user who read the 
indicator on the first set correctly but exited the second set 
incorrectly.  Therefore the need for indicators was obvious.  
Overall reactions to the indicators were what we expected.  It 
was rewarding to see that a simple design solution could 
have a positive effect on the performance of an everyday 
task.  

After some discussion we decided that the hand indicator 
might have been confused for the sign to stop.  If we were 
able to go back and improve our solution we would test 
more indicators such as an arrow showing the direction to 
push or even a strip of tape placed on the push side.  

We discovered the original signage to indicate how 
to operate the door was painted over and no one 
bothered to replace it. 
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The Problem
Because the doors at the St. Paul Student Center do not have 
an indicator of which side to push when exiting, many 
people push on the wrong side of the door.  This leads people 
to feel embarrassed and irritated because such a simple and 
routine task becomes difficult.  

Designers: Kellan Baker and Heather Mann 

Institution: University of Minnesota

Sponsor: Dr. Caren Martin 



IT’S TOO QUIET IN HERE…… 
INSPIRING SOCIAL INTERACTION WITH SIMPLE OBSERVATION 

 
Designers   
Krista Bogestad and Katie Sabongi 
 
Institution   
University of Minnesota- College of Design 
 
Sponsored by  
Mr. English 
 
The Problem 
Have you ever felt uncomfortable in an elevator with strangers? Has 
silence ever provoke to pretend to be on your cell phone or reading in 
order to avoid eye contact?  The problem that we have identified is the 
awkward social situation in elevators that many feel with being in such 
close contact with strangers. The question is how to alleviate the 
problem while creating a feasible, low cost, solution which is 
universally friendly (not defacing public property) and can be 
participated in by choice (not interfering with others in the elevator). 
The Solution 
To solve this problem, the first step was to create a survey to 
foreshadow how people would react to our solution and if the problem 
we have noticed in elevators actually is one many people feel. The 
questions required yes or no answers about particular feelings 
individuals have when in awkward elevator situations. Based on our 
survey we found that 85% of people felt a slight discomfort in an 
elevator.  So, for the second part of our solution we designed a display 
that would present an interesting face or trivia question. This social 
design solution would alleviate people from looking at the elevator 
numbers and contemplate the question presented, hopefully engaging 
social interaction. 
The Solution’s impact on its users 
To collect data we brought the display to two apartment complexes to 
test different demographics.  One apartment had a majority of older, 
married couples without children and the other had a demographic of    
younger people.  They are both large apartment buildings so, depending 
on where an individual lives, the ride in the elevator can last a long 
time.  We spent some time at random times of the day riding the 
elevators in a covert fashion to observe how people would react to the 
display.  We were able to gather excellent (yet surprising) data this 
way.  We found that people noticed the display and reacted to it in a 
few different ways. First, the younger and older demographic reacted 
and commented on the display more then an age group between their 
30’s and 40’s.  Second, if a couple was together with strangers the 
display was commented amongst the individuals who knew each other 
although did not interact with others in the elevator.  Third, when 
observing in the elevator one individual did engage conversation by 
commenting on the question displayed and stating, “Isn’t that 
interesting, I never thought about that before.” Following with, “Have a 
nice day,” while exiting the elevator. 
 In conclusion, we hope people may feel a more ease with their 
social encounters in elevators, as well as noticing the people around 
them and know it’s always ok to say “hi”. 

WHEN IN A CONFINED SPACE PEOPLE OFTEN 
AVOID EYE CONTACT AND INTERACTION 

NOTICING THE TRIVIA QUESTION DISPLAYED 
PEOPLE ARE MORE LIKELY TO INTERACT AND 
START AN UNCOMPLICATED CONVERSATION 

IITT’’SS  TTOOOO  QQUUIIEETT  IINN  HHEERREE…………  
HHOOPPIINNGG  TTOO  BBRRIINNGG  AA  SSMMIILLEE  

TTOO  YYOOUURR  FFAACCEE  AANNDD  AA    
CCOONNSSEERRVVAATTIIOONN  WWIITTHH  AA    

SSTTRRAANNGGEERR  



 
     Puddle Pups: The Classy Cuff Clip    
                Nothing is worse than a wet dog, or a wet pant cuff!  Use our practical, quick, and fashionable clip to avoid soggy cuffs on a wet day! 

 
Designers   
Jamie Carley, Sarah Kastenholz 
 
Institution   
University of Minnesota, Twin Cities 
 
Sponsored by  
Mike English 
 
The problem 
When the weather outside is rainy, snowy, or just wet, it is often 
a problem to keep the bottom cuff of pant legs dry.  When the 
bottom of the pant leg gets wet, water wicks up the back of the 
leg and can be uncomfortable and damage pants or shoes. 
 
The solution 
The solution is a simple, fashionable clip that quickly and sturdily 
holds each pant leg in place during the user’s time outside in the 
rain.  The clip can attach to any material and has a variety of 
colors to match any outfit.  The design is simple and small to 
compliment clothing and can allow for customization.  The clips 
can simply be removed and stored easily in any pocket or 
handbag.   
 
The solution’s impact on its users 
The clip we designed was tested on various individuals as they 
were walking around campus.  Four criteria were evaluated 
when testing the clips on the users.  First, we looked to see that 
the clip worked and was stable when holding the pant cuff off the 
sidewalk as user’s walked.  Second, we verified that the clip 
worked on a variety of pant materials.  Third, we looked to see 
that the clips were easy and quick to apply while users were in 
the midst of activity.  Last, we interviewed users for opinions on 
the aesthetic quality of the clips.   
 
When tested, the clip was able to hold pant legs up for an 
extended period of time as users walked.  In some cases, we 
found it to be more stable to use two clips on either pant leg for 
softer or loose material. 
   
The clip is also applied quickly by simply folding the pant leg up 
and pinching the clip to the bottom.   Users agreed that the clip 
was efficient taking approximately 20 seconds to put clips on 
before walking, and appreciated their small portability. 
Many users also commented on the simple aesthetic quality of 
the clips allowing them to be used with a variety of outfits.  Some 
suggestions for customization of the clips included a key chain 
attachment or a string to hold clips together.   
 
 

 

The designed clip solves the problem of a wet 
pant cuff on a rainy day and can be used on 
any material from sweats to jeans to dress 
pants.  Place the clip on the back, bottom of 
the pant leg to keep it dry. 

The designed clip is simple and branded to be 
fashionable and easily recognizable.  The 
design also allows for customization to fit any 
user’s style. 

 

Often when it is wet outside, pants and shoes 
are uncomfortable or damaged when water 
wicks up the back of the pant leg. 
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Designers  
Melanie Case and Rachael Rodeck
Institution  
University of Minnesota- Twin Cities
Sponsored by 
Dr. Caren Martin

The Coffman Union Fireplace Lounge on a 
Monday afternoon.

The six Nap Baskets with the masks and 
earplugs for the Fireplace Lounge.

Locations of the Nap Baskets and the amount 
of items taken from each one.

The problem
Students at the University of Minnesota need their rest, but 
finding accommodations can be a huge challenge. The 
Coffman Student Union Fireplace Lounge is a hot spot for 
napping due to its soft seating, central location on campus 
and proximity to the bus route. However, the high traffic in 
this public area makes it a less than ideal space for a 
successful nap. 

The solution
To create a better napping environment key issues that we 
wanted to address were cutting down on the noise and 
lighting of the area. As a result we supplied eye masks and 
earplugs to the students using the Fireplace Lounge at 
Coffman Union on a busy afternoon. We encouraged 
students to take notice of the complimentary sleep aids with 
bright signage that read “Planning on taking a NAP? Try 
these complimentary sleep aids.”

The solution’s impact on its users
The nap baskets were installed in the Fireplace Lounge on 
a busy Monday afternoon.  Despite the continuous stream 
of students passing through the space many stopped to 
read the sign. About half of the students who noticed the 
baskets either seemed suspicious of the contents or 
chuckled to themselves and walked away. The other half of 
the students appeared to genuinely enjoy the idea and took 
either a pair of earplugs or an eye mask. One female 
student walked by and remarked, “That is such a great idea 
andI’ve been meaning to buy one of these!”

Most people who took contents from basket walked away 
and it was assumed they would utilize the items later. 
However, one student did take a pair of earplugs and sit 
down to read. At the end of our short observation period 
there were ten sets of earplugs and six sets of eye masks 
gone from the basket. Initially we were surprised that no 
one was using the sleep aids, but we soon realized that 
there may be a stigma associated with being different from 
the group by wearing the eye masks or earplugs in public.

The addition of these sleep aids to the Fireplace Lounge did 
not appear to make sleeping easier in the area for students, 
but suggested ways to improve their naps. By doing this 
installation we learned that a solution may not be accepted 
initially but can open the eyes of the users for potential 
change. 



 
 
Designers   
Stephanie Dubiel and Laura Perlbachs 
 
Institution   
University of Minnesota 
College of Design 
 
Sponsored by  
Professor Mike English 
 
The problem 
Drafting tables in the Interior Design studio need to be kept clean 
and organized for students to work effectively.  Unfortunately, as 
the weather outside gets cooler, coats and other winter 
accessories clutter the already small work areas.  Without an 
accessible area to store these extra items, students are forced to 
work in a cluttered studio.     
 
The solution 
We created a ‘Hook It Up!’ system, an area for Interior Design 
students to hang their coats and other accessories away from 
the drafting tables.  This solution consisted of hanging two 
separate racks, each with eight hooks, on opposite walls in the 
studio.  We also posted signs adjacent to each rack, enticing 
students to try the new hook system.  This solution allows 
students to work in a highly functional and organized 
environment.     
 
The solution’s impact on its users 
We installed the ‘Hook It Up!’ system at 12:00PM on Monday, 
October 29, 2007.  Installing the new system at this time was 
most beneficial because it was before a studio class began.  This 
allowed us to observe students reactions and use of the hook 
system as they came to class. 
 
After observing students and gaining insight on the new system, 
we decided to add eye-catching signs by each rack.  This drew 
more attention to the racks and let students know that they were 
allowed to use them. 
 
The reactions to the ‘Hook It Up!’ system have all been positive 
and we feel that it was an effective way to solve the problem.  
Students have vocalized that they appreciate keeping the 
drafting tables clean and organized.  After the addition of the 
signs, we observed students using the hooks and agreeing that 
the new system was a great idea.   
 
Observing how people use a space on a daily basis can inspire 
designers to create solutions to improve the environment.  
Simple design solutions, like the ‘Hook It Up!’ system, can have 
a huge impact on benefiting everyday life.   

 

 

Coats and other personal items make the 
drafting table messy and unorganized. 

The studio’s existing cork board makes 
mounting hooks easy, while still allowing 

space to display student work. 

The hooks offer an effective way to keep the 
studio organized and students’ personal 

items clean and safe. 



Project Title    FF 
 

  
Designer name(s)  
 
Institution   
Institution Name 
 
Name of instructor sponsor 
 
The problem 
In 50 words or less, describe the problem you discovered and 
why it is a problem. 
 
The solution 
In 75 words or less, describe the solution and how it solved the 
problem. How is it creative? 
 
The solution’s impact on its users 
In 225 words or less, describe how users reacted to the design 
solution. Did it solve the problem? Was their reaction what you 
expected? What have you learned about design's potential 
impact on making things better? 

 
 

Unmarked entrance to bakery 

Sign attached to wire above entrance. 

Customers waiting at sign after installation. 

I Saw the Sign 
Designers: 
Amanda Ericksen and Vicky Kvidera 
 
Institution: 
University of Minnesota 
 
Sponsored by: 
Dr. Caren Martin 
 
The Problem: 
The entrance to the Apple Valley Sams Club bakery is six feet 
wide and is not marked as an employee only area.  There is a 
flooring change prior to the entrance, but during our eight hours 
of observation we noticed that it was ineffective in stopping 
customers from walking into the area.  Sams Club members 
continuously walked into the bakery during this time.  
 
Following regulations, the bakery staff wears protective 
equipment such as gloves, hair nets, and aprons, but customers 
that wander into the bakery to get their food items do not.  This 
infiltration increases the risk of contamination to the baked goods 
and bakery area. Not only do these customers bring in unwanted 
germs, but also disturb the bakery staff and decrease their 
productivity.  
 
The Solution: 
To prevent customers from walking into the bakery area we 
created a sign that read “Employees Only Beyond This Point.”. 
The sign was 81/2” x 11” and was mounted to a wire that was 
located at seven feet above finished floor and centered it over 
the entrance. The sign notified customers that the area was for 
employees only and was positioned so that it would not be an 
issue for the employees to walk under the sign. 
 
The Solution’s Impact on Its Users: 
We installed the sign at 10 am on Sunday October 28th.  After 
completing the installation we separated to view the experiment 
from both sides of the sign, the customer area and the employee 
area. We observed the reactions of both the employees and the 
customers over an eight hour period.   
 
The sign solved the problem.  Customers stopped at the sign 
and waited for an employee to come to their service. The 
employees noticed this change and as a result they were in 
better moods and their productivity increased.  One employee 
stated that “a customer who regularly came into the bakery even 
stopped at the sign.”  Once our installation was done the staff 
asked us to keep the sign up because they appreciated the 
change and wanted the installation to be permanent. 
 
During the experiment we did have one person violate the sign 
and walk into the bakery.  After further observation of this man 
we discovered that he did not speak English.  Taking this into 
account we would change the sign to include a universal symbol 
resembling stop, either a hand or a stop sign.  





Studio Cup-holders: 

 

 

 

 

 

 

 

An interior design student enjoying a snack and 
working at a studio-drafting table. 

 

 

 

 

 

 

 

The cup holder is attached below the table 
surface to keep liquid away from the project, 
yet within reach of the student for easy access. 

 

 

 

 

 

 

 

A close up of the design solution. 

 

Designers: 

Heidi Ganser & Kim Hendrickson  

Institution: 

University of Minnesota—Twin Cities 

Sponsored By: 

Professor Mike English 

The Problem: 

Interior design students spend countless hours is the lab 
hand-drafting their numerous projects and end up 
consuming most meals beverages in the studio. Drafting 
tables are set at an incline and there is no safe place to 
set a beverage without risking it spilling on a project, but 
it is not productive to leave the studio every time you 
need a drink. 

The Solution: 

A basic, plastic cup holder attached to the side of each 
drafting table provides a secure place to keep a beverage 
without getting in the way or risking a spill.  The holder is 
within reach of the student yet below the surface of the 
table so that the student can focus on his or her project 
free from worry for their assignment.   

The solution’s impact on its users: 

We spoke to the first-year students in our program, who 
are the primary users of the hand-drafting studios.  As 
expected, 100% of them agreed this solution would help 
them to focus and to work more productively through 
the long, studio hours.  All of the students (freshman 
through senior) agreed this solution would be an easy 
and affective way to keep studios and homework clean.  
This very basic resolution to human needs can positively 
impact the user by making them more comfortable and 
productive within their educational facility. 
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