MISSION STATEMENT

The Interior Design Educators Council, Inc., is dedicated to the advancement of education and research in interior design. IDEC fosters

STRATEGIC PLAN

among educators, practitioners, educational institutions and other organizations concermned with interior design education.

exchange of information, improvement of educational standards and development of the body of knowledge relative to the quality of life

and human performance in the interior environment. IDEC concentrates on the establishment and strengthening of lines of communication

Strategic Direction 1: Advancement of
Interior Design Education

IDEC is the leader in supporting and
promoting excellence in interior design
and inferior design education.

Objective 1.A. Promote graduate
education to advance the profession.

Objective 1.B. Encourage the practicing
professional to enter the field of
education.

Obijective 1.C. Promote the products
and services of IDEC to non traditional
participants.

Objective 1.D. Strategic promotion of
inferior design to K-12.
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Strategic Direction 2: Advancement of
Membership
IDEC fosters opportunities for the
advancement of its members.
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Objective 2.A. Foster the dissemination
of scholarship through grants and special
projects.

Objective 2.B. Engage network members
in the advancement of the organization.

Objective 2.C. Promote accomplishments
of members through various design
awards.

Objective 2.D. Foster opportunities for
leadership and service through IDEC to

fellow members.

Obijective 2.E. Increase communication to
facilitate engagement in the organization
and profession.

Strategic Direction 3: Advancement of
IDEC

IDEC is recognized by the public,
profession, and industry as the leader in
interior design education.

Obijective 3.A. Develop an IDEC Advisory
Board of industry leaders composed

of external leaders who share passion

for impacting the quality of life through
interior design education.

Objective 3.B. Develop external funding
for the promotion of IDEC.

Objective 3.C. Increase membership
including members outside of North
America.

Obijective 3.D. Promote branding and
visibility of IDEC.

Objective 3.E. Expand relationships
with organizations/associations outside
of IDEC to seek mutually beneficial
collaboration.
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Strategic Direction 4: Advancement of the
quality of Life.

IDEC advances the quality of life by

addressing global needs and issues of the
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Obijective 4.A. Establish tri-annual
international conferences, seminars,
and/or summits specifically designed to
develop solutions to global needs related
to the built environment.

Objective 4.B. Develop an action plan
for IDEC to become a sustainable
organization by 2010.

Obijective 4.C. Explore the establishment
of an IDEC Center for Global Issues as a
resource for interior design, education,
industry, and the public.

Obijective 4.D. Promote awareness of
social justice in interior design disciplines.

Strategic Direction 5: Advancement of
Scholarship

IDEC advances the profession by
initiating and disseminating research and
scholarship.

Objective 5.A. Broaden distribution of
Journal of Interior Design to include
dissemination beyond North America.

Obijective 5.B. Sponsor research initiative
and grants that advance the profession
by addressing specific needs.

Objective 5.C. Develop undergraduate
and graduate research opportunities.





